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MONITORING & INFLUENCING GOVERNMENT
SS.7.C.2.10 Examine the impact of media, individuals, and interest groups  on monitoring and influencing government. 
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Lesson Summary
Essential Questions
What methods do individuals, the media, and interest groups use to monitor the government? What methods do they use to influence the government? 

NGSSS Benchmark
SS.7.C.2.10 Examine the impact of media, individuals, and interest groups on monitoring and influencing government.

Florida Standards
LAFS.68.RH.1.2		LAFS.68.RH.2.6		LAFS.68.RH.3.8		LAFS.68.WHST.1.1
LAFS.68.WHST.4.10		LAFS.7.SL.1.1			MAFS.6.SP.1

Overview
In this lesson, students will learn about and evaluate ways in which the media, individuals, and interest groups monitor and influence the government.

Learning Goals/Benchmark Clarifications
· Students will identify the methods used by interest groups to monitor and/or influence the government. 
· Students will identify the methods used by the media to monitor and/or influence the government. 
· Students will evaluate the impact of media, individuals, and interest groups on the government. 
· Students will identify and evaluate methods of influencing and/or monitoring government. 
	
Benchmark Content Limits
· Items should only focus on the significant methods used involving media, interest groups, and individuals that have influenced the government. 

Civics EOC Reporting Category
Reporting Category 3 – Government Policies and Political Processes

Suggested Time Frame 
· Three 45-50 minute class periods

Civics Content Vocabulary
· impact, influence, interest group/special interest group, lobbying, lobbyist, media, monitor, petitioning the government, political action committee (PAC), public agenda, public policy, public sphere, watchdog

Instructional Strategies 
Student inquiry 			Reading complex text			Cooperative learning

Materials
Computer with internet access to project lesson activity sheets 
Teacher copies of the Active Participation Review Yes/No and the True/False Active
Participation Review
Copies of a current issue news story
Scissors and glue, enough for students to work in pairs
Student activity sheets and reading materials:
· The Public Sphere Reading pages 1 and 2, Public Sphere Worksheets pages 1 and 2, Role of the Media Reading, and Role of the Media Cutout Activity from iCivics: http://www.icivics.org/teachers/lesson-plans/public-sphere
· Blank Graphic Organizer
· Complex Text Graphic Organizer 
· How Can Individuals Monitor and Influence Government? Reading

Lesson Activities and Daily Schedule 
Please use the chart below to track activity completion. 

	Day
	Task #
	Steps in Lesson
	Description
	Completed?
Yes/No

	Day One
	Task 1
	1 & 2
	Hook Activity
	

	
	Task 2
	3-9
	Public Sphere Reading and Activities
	

	
	Task 3
	10
	Checking for Understanding A
	

	Day Two
	Task 4
	11-24
	Role of the Media Reading
	

	
	Task 5
	25-30
	Role of the Media Application Activities
	

	
	Task 6
	31-49
	Interest Groups Reading and Application Activities
	

	Day Three
	Task 6
	31-49
	Interest Groups Reading and Application Activities
(continued)
	

	
	Task 7
	50-55
	How Can Individuals Monitor and Influence Government?
Reading and Discussion
	

	
	Task 8
	56
	Checking for Understanding B
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Suggested Student Activity Sequence

1. To begin this lesson, ask the students to think about words that come to mind when they hear the word “public.” 
2. Have students share out. 
3. Pass out the “Public Sphere Pages 1 and 2” reading from iCivics: http://www.icivics.org/teachers/lesson-plans/public-sphere.
4. Post the following vocabulary on the board: public sphere, public agenda, and public policy and read the “Public Sphere” section as a whole class.  When these terms arise in the reading, ask students to define the terms based on what is in the text and add the definitions to the board. 
5. Pass out a blank graphic organizer to each student. Instruct the students to add the definitions of public sphere, public agenda, and public policy to the three boxes at the top of the page. 
6. Point out the large gap between the boxes for public sphere and public agenda. Ask students to refer back to their reading and to answer the following question in the space: “How do issues move from the public sphere to the public agenda?” Teacher note: See the Sample Answers section to guide this activity. 
7. Check students’ understanding of the public sphere and public agenda concepts by completing the “Active Participation Review – Yes/No” activity from iCivics as a whole class. Read a statement aloud and ask the students to answer “yes” by putting their thumbs up or answer “no” by putting their thumbs down.  
8. Distribute the “Public Sphere Pages 1 and 2” student activity sheets from iCivics and provide students with time to complete the activities individually. 
9. Review the activity sheets as a whole class. 
10. Checking for Understanding A (Formative Assessment): 
Instruct students to write a well-crafted response to the following prompt: 
Prompt
Write a well-crafted argument responding to the following question. Cite examples from the reading to support your argument. Why or why not is the public sphere an important component of society? 
11. Ask the students if they have ever watched a television newscast. Ask the students to recall any details they remember (graphics, music, story topics).  Pose the following question for discussion: “Who do you think makes the decisions about what stories television newscasts discuss?” 
12. Project headlines from a news website with grade level appropriate stories and information (Examples include: Newsela: https://newsela.com, CNN 10: http://www.cnn.com/cnn10, Time for Kids: http://www.timeforkids.com/ or Scholastic: http://teacher.scholastic.com/activities/scholasticnews/index.html). 
13. Survey the headlines as a whole class and pose the following questions for discussion: “Are the issues you are viewing global, national, or local? Have you heard these issues being discussed in the public sphere?”
14. Using the website the class is viewing, choose one of the stories for the entire class to read.
15. Pass out copies of the news story and a copy of the “Complex Text Graphic Organizer.”  
16. Instruct students to number the paragraphs and read the story as a whole class. 
17. Instruct students to read the story a second time individually and while reading, identify evidence that reveals the author’s view on the issue. 
18. Have students share out some of the evidence they found in the story.
19. Pose the following questions for discussion: “Why is it important to understand the point of view of the author of a news story? Can the author’s view influence the reader?”
20. Pass out “The Role of Media Pages 1 and 2” reading from iCivics: http://www.icivics.org/teachers/lesson-plans/role-media. 
21. Read aloud the first paragraph on page 1 as a whole class. Ask a student to explain the difference between media and “the media,” according to the reading. 
22. Instruct students to take out their graphic organizer from earlier in the lesson and write “The Media” as the heading for the first of the three boxes at the bottom half of the page. Underneath the heading, instruct students to write a definition for “The Media” in a complete sentence. 
23. Read through “The Role of Media” as a whole class. 
24. Instruct students to summarize the three ways that the media monitors and influences government on their graphic organizer (gatekeeper, agenda setter, watchdog). 
25. Check students’ understanding of the reading by completing the “True/False Active Participation Guide” from iCivics as a whole class. Read each statement aloud to the class. After each statement is read, instruct students to put their thumbs up if they think a statement is true and to put their thumbs down if they think a statement is false. 
26. Move students into pairs and distribute scissors, glue, and the “Agenda Cutout Activity Pages 1 and 2” from iCivics. 
27. Read the directions for the activity and provide time for the pairs to complete the work. 
28. Pose the following questions for discussion: “What is the impact of the media monitoring and influencing government? Does the media make citizens aware of issues in the government? Can citizen awareness from the media impact what happens in the government?”
29. Instruct the students to write a summary statement explaining the impact of the media on the government in the large box at the bottom of their graphic organizer. Teacher note: See Sample Answers section for examples. 
30. Extension Suggestion: If additional support is needed, have students complete “The Role of the Media Worksheet Pages 1 and 2 and the What’s Your Agenda? Extension Activity.” Both extension activities are available in the iCivics The Role of the Media lesson plan: http://www.icivics.org/teachers/lesson-plans/role-media. 
31. Pose the following questions for discussion: “Who decides what is offered for lunch in the school cafeteria? Are there any rules about what is served in the cafeteria? Who might care about what students eat every day? Why are they interested?”
32. Pass out the “Interest Groups” packet, from iCivics http://www.icivics.org/teachers/lesson-plans/interest-groups. Teacher note: This packet includes the Interest Groups Pages 1-3 and The Potato Problem. 
33. Read the “Interest Groups Page 1” reading as a whole class. 
34. Ask students to explain both sides of the potato debate. 
35. Have students write a response in complete sentence on the bottom of “Reading Page 1” to the following questions:
How might limiting starchy vegetables like potatoes affect students? What about schools? What about farmers? 
36. Pose the following question for discussion: “What are one or two effects that the regulation would create for each group?”
37. Read the first two paragraphs and table on the “Interest Groups Page 2” reading as a whole class. 
38. Display the “Interest Groups Transparency” and read each organization’s mission statement, pausing for the class to select which type of interest group would best describe each example. Follow up by asking where the Center of Science in the Public Interest and The National Potato Council would fit (Public Interest and Economic Interest, respectively).
39. Read the rest of the “Interest Groups Page 2” reading as a whole class.
40. Have students respond to the following prompt on the bottom of “Reading Page 2”: Think of two goals that The Center for Science in the Public Interest and The National Potato Council might have that would either support or oppose the new USDA limits on potatoes in school lunches.
41. Instruct students to turn to the “Potato Problem Activity” and complete the activity as a whole class. 
42. Read the “Interest Groups Page 3” reading as a whole class.
43. Instruct students to take out their graphic organizer. Direct student attention to the blank box in the middle of the bottom half of the page. Instruct students to label the box “Interest Groups” and using their text, define the term “Interest Group” and identify and summarize the three methods interest groups use for monitoring and influencing the government (lobbying, endorsing candidates, raising money). 
44. Ask the students to define the terms “lobbyist” and “political action committee” based on what they read. Instruct students to add these terms to their graphic organizer.  
45. Pass out the “Who’s Interested Matching Activity” student activity sheet and review the directions as a whole class.
46. Place students into pairs and provide time for the students to complete the activity sheet with their partner. 
47. Pose the following question for discussion: “How did these groups achieve these actions?” (e.g., gaining public support, lobbying representatives in government, and any combination of the inform/endorse/donate/influence activities).
48. Project the following link from Opensecrets.org – Top Interest Groups Giving to Members of Congress, 2020 Cycle - http://www.opensecrets.org/industries/mems.php.  
49. Pose the following questions for discussion: “What issue is this table focusing on? How do you know? What does this have to do with interest groups? Based on the amounts of money contributed by interest groups, what can you summarize about the impact of interest groups on congressional elections? What evidence in the table led you to your answer?”
50. Pose the following question for discussion: “We have learned about how the media and interest groups can monitor and influence the government. How can individuals monitor and influence government?”
51. Have students share out some ideas. 
52. Pass out the “How Can Individuals Monitor and Influence Government?” reading and instruct students to label the third column on their graphic organizer: “Individuals”.
53. Instruct students to summarize the ways that individuals can monitor and influence government in the third column of their graphic organizer. 
54. Pose the following questions for discussion: “As an individual, if you want to influence government and make sure that your views are heard what might be the most effective way to accomplish that goal? What if you want to communicate your views to your local representative, what is the most effective way to accomplish that goal? What if you want to support a candidate’s campaign as they run for a government office?” Teacher note: Encourage students to use the reading as well as their own ideas to answer the questions. 
55. Instruct students to add notes to their graphic organizer during this discussion. Teacher note: See Sample Answers section for examples. 
56. Checking for Understanding B (Formative Assessment):
Instruct students to write a well-crafted response using the following prompt:
Prompt
Using what you have learned in this lesson, write a well-crafted argument explaining why it is or is not important for citizens to be aware of the methods individuals, the media, and interest groups use to monitor and influence government. Cite specific examples to support your argument. 
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Complex Text Graphic Organizer
Reading a News Article About a Public Issue: Identifying an Author’s Opinion
Directions: Before you begin reading, number each paragraph in the news article. Read through the article once a whole class. While reading for the second time, identify evidence from the text that explains the author’s view on the issue. List the paragraph number and evidence in the graphic organizer below. Once you have completed the reading and listed the evidence, write a informational summary that explains the author’s view on the issue. 
	Summarize specific examples from the text explaining the specific issue you read about.

	Paragraph #
	Summary of Text

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	Summary Statement: Your Opinion
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How Can Individuals Monitor and Influence Government?

	Vote

	The government--whether it's in Washington, DC, in your state, or in your hometown--affects your life and by voting, you get to say what's important to you, and you say it straight to the elected leaders. 
Elections are one of the few times when adults, 18 year olds and older, all have an equal say.  Even if the person you vote for loses, your vote matters because it lets winners and losers know who supports their points of view. 
Individuals can play a role in monitoring and influencing government by casting a vote and having a say in who should or should not be elected to office. 



	Attend Civic Meetings

	Attending civic meetings, especially in your local community, provides you with a face-to-face opportunity with your government leaders. By attending a school board or city council meeting you can become informed on the important issues either group is dealing with. At a school board meeting, you can learn about important changes that might happen at your school and at a city council meeting you can hear about new ordinances and see how your city council chooses to vote. 

At both of these types of meetings, you can try to influence the government by sharing your opinion on issues. You can also monitor what occurs at these meetings by being an audience member. 



	Petition Government

	The right to petition is one of the freedoms listed in the First Amendment to the U.S. Constitution. In general, the idea of petitioning the government means any nonviolent, legal means of encouraging or disapproving government action, directed to the judicial, executive or legislative branch. 

A common way that petitioning the government occurs is through citizens writing a document about an issue and collecting signatures in support of the document.  These documents are meant to influence the government in a certain way. This document is known as a petition and is a formal, written request made to an official person or organized body, usually the government, and usually with a list of signatures to show the government body how many citizens support the request. 



	Run for Office

	In the United States, citizens can run for local, state, or federal office. By running for office and getting elected you can become part of the government. In this position you can closely monitor and influence all of the government activities related to your role. 





Sources
The Public Sphere Lesson Plan from iCivics: http://www.icivics.org/teachers/lesson-plans/public-sphere 
The Role of the Media Lesson Plan from iCivics: http://www.icivics.org/teachers/lesson-plans/role-media 
Interest Groups Lesson Plan from iCivics: http://www.icivics.org/teachers/lesson-plans/interest-groups 
Opensecrets.org – Top Interest Groups Giving to Members of Congress, 2018 Cycle - http://www.opensecrets.org/industries/mems.php  
Obligations and Responsibilities of Citizens Station Activity: Reading adapted from: Citizens Responsibilities from the Utah Education Network - http://www.uen.org/general_learner/civics/citizenship/responsibilities.shtml, http://pbskids.org/zoom/fromyou/elections/elections101.html, http://xeniagazette.com/main.asp?SectionID=17&SubSectionID=452&ArticleID=169151&TM=69884.52 Accessed February 2013, http://www.firstamendmentcenter.org/petition-overview and http://www.sss.gov/seq.htm, Accessed March 2013


Graphic Organizer – Sample Answers
_____________________________________________________________________________________________
1. Regular events, 2. People talking, 3. The media

Public Sphere – The public sphere is a place where society discuses the issues that affect everyone. 





The Media
The media is the source of our news and information about current events. 
Gatekeeper – The media decides which stories and issues do and do not receive attention. 
Agenda Setter – Due to the media’s role as a gatekeeper, they influence which issues become part of the public sphere and public agenda. 
Watchdog – The media plays the role of a watchdog alerting the public where there are issues of concern related to the government and others in power. In this role, the media also allows the public to watch and be aware. 
The Impact of the Media on Government – The impact varies, however the media can bring to light issues within the government to inform the public. The media can also focus on stories, which can impact the issues the government chooses to focus on. They have a large impact on the government due to their watchdog role. 
Interest Groups
Interest Groups gather people and resources to support public policies that help their members. 
Lobbying – Interest groups hire lobbyists to meet with members of the government and discuss the group’s issues and concerns.
Endorsing Candidates – Interest groups will officially support candidates during elections. 
Raise money – Interest groups that want to raise money for candidates must form a political action committee. 
The Impact of Interest Groups on Government – The impact varies, however interest groups are often successful in persuading government officials to take their issues into consideration. By attaching their organization’s name to a candidate in order to get the candidate elected, voters take notice of endorsements.  They are able to raise a lot of money in order to support candidates. Laws have been passed to limit contributions due to the impact interest groups have had  on campaigns where they have contributed money. 
Individuals
Voting – Individuals can influence government by casting a vote.
Attending Civic Meetings -  Individuals can monitor and influence government by attending meetings and learning about issues.
Petitioning the Government  - Individuals can influence and monitor by creating or signing petitions. 
Running for office – Individuals can influence government by running for office and making their opinions known.

The Impact of Individuals on Government: The impact varies, however the most effective way for an individual to influence and impact government is to run (and be elected) for office. Serving in public office makes you part of the government. Ways to impact the government through communicating views to their representative can occur by attending civic meetings, signing a petition, contacting the representative through phone or mail and voting. To influence the government by supporting a campaign can be done in various ways with varying degrees of impact. The most direct way is to work/volunteer for the campaign and to vote. 

 
Public Policy – Public Policy is the stand a government takes on an issue.  

Public Agenda – The public agenda is a list of issues that much of society agrees are a priority. 
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Civics Content Vocabulary

	Word/Term
	Part of Speech 
	Definition

	impact
	verb
	to have a strong effect on something or someone

	influence
	verb
	having an effect or impact on the actions, behavior, opinions, etc., of another or others

	interest group
	noun
	a group of people who are concerned with a particular issue and who try to influence legislators to act in their favor, also known as a special interest group

	lobbying
	verb
	participating in activities in order to influence government officials

	lobbyist
	noun
	a person who participates in activities in order to influence government officials

	media
	noun
	plural form of the word “medium,” refers to various means of communication. For example, television, radio, newspapers and the Internet (web) are different types of media. The term can also be used to describe news organizations as a whole group.

	monitor
	verb
	to watch, keep track of, or check usually for a special purpose

	petitioning the government
	verb
	the right to ask the government to solve a problem or to express an opinion about how the government is being run

	political action committee (PAC)
	noun
	an independent political organization that promotes the cause of a particular interest group, usually through raising money and campaigning to elect candidates who support the group's views

	public agenda
	noun
	a list of issues that much of society agrees are a priority

	public policy
	noun
	government actions in the form of laws, rules, or regulations

	public sphere
	noun
	a place where society discuses the issues that affect everyone

	watchdog
	noun
	a person or group who acts as a protector or guardian



Essential Teacher Content Background Information

	This section addresses the following issues: 

1. The Constitutional Basis for Monitoring and Influencing Government 
2. Monitoring and Influencing Government 



1.  The Constitutional Basis for Monitoring and Influencing Government
 
	The First Amendment guarantees freedom of the press.  The Bill of Rights, which includes the First Amendment, was added to the U.S. Constitution in order to protect individuals from the federal government infringing on their rights.  

	Several of the rights included in the First Amendment allow media, individuals and interest groups to monitor and influence government.  The rights that facilitate monitoring and influencing government include freedom of speech, the press, assembly and petitioning the government “for redress of grievances”.  In protecting these freedoms, the Bill of Rights extends to the media, individuals and interest groups the right to interact with the government in ways that bring criticism about the government to the people (the watchdog role) and directly to the government (lobbying/lobbyists, special interests).  Freedom of the press allows it to serve in a watchdog role as one means to protect individuals from the government infringing on their rights.     

	First Amendment freedoms also extend to political campaigns where individuals, candidates, special interests and political parties use the media to disseminate political messages.     

2.  Monitoring and Influencing Government

	Individuals and organizations seek to influence government by interacting directly with government, and by using the media to bring attention to government actions.  The media also act alone to bring attention to government actions.  In bringing attention to the public about government actions, also known as the watchdog role, the public may use its First Amendment rights to monitor and influence government.  Individuals work together to form interest groups (special interests) which are guaranteed by the First Amendment’s freedom of association.  Interest groups form to draw attention to government actions, encourage their members to interact with government and with the press, and raise money as a means to accomplishing their political and policy goals.  Interest groups also employ persons or firms to interact with government in order to educate and persuade government to take action on their behalf.  These persons and firms, called, lobbyists, communicate with government officials in individual meetings and testify at hearings, such as before congressional committees[footnoteRef:1].  The combined impact of these individual, group and media actions are to bring attention to, and influence, government actions.   [1:  The term “lobbyist” emerged from the old English practice of persons trying to persuade government waiting in the Parliament lobby to interact with Members of Parliament as they entered or left the building.  ] 

	Freedom of the press extends to election campaigns where press coverage includes providing information about the candidates, issues and political parties.  The media also serve as a vehicle for candidates, political parties, interest groups and even ordinary citizens to convey their messages during election campaigns.  These campaign-related entities pay media outlets to advertise their message.  Campaign advertising gives candidates, interest groups and political parties the opportunity to control their message about themselves and their opponents.

	Political Action Committees (PACs) are organizations associated with interest groups, individuals, labor groups and corporations that raise and spend money in order to impact election outcomes.  PACs give money directly to candidates, and also spend money on candidates’ behalf such as sponsoring campaign commercials advocating how citizens should vote, or to shape opinions about candidates and political parties.  

	PACs are not wholly unregulated.  Congress and the U.S. Supreme Court have regulated PACs. These regulations have impacted PAC influence.  
	
	Below is a recent timeline focusing on PAC regulations (adapted from Center for Responsive Politics (www.opensecrets.org)).

	Date
	Law
	Key Provision(s)

	1971
	Federal Election Campaign Act (FECA)
	Repealed Federal Corrupt Practices Act (1910, 1925)
Required full and timely disclosure
Set ceilings on media advertising
Set limits on contributions from candidates and their families

	1971
	Revenue Act
	Created public campaign fund for eligible presidential candidates to begin 1976 
Campaign fund created voluntary $1 (now $3) check-off on federal income tax returns

	1974
	Federal Election Campaign Act Amendments
	Full public financing of presidential elections
Revised spending limits for Congressional elections
Set individual contribution limits 
Set PAC contribution limit ($5000)
Limit overall annual individual contributions
Abolished limits on media advertising
Created Federal Election Commission (FEC) to enforce campaign finance laws

	1976
	Buckley v. Valeo 424 U.S. 1
	1974 FECA restrictions challenged on First Amendment grounds
U.S. Supreme Court upheld disclosure requirements and limits on individual contributions
U.S. Supreme Court struck down limits on independent expenditures.  Independent expenditures are those expenditures not coordinated with candidates or their campaign committees.

	1979
	FECA Amendments
	Allowed state and local parties to promote federal candidates by spending unlimited amounts on campaign materials, voter registration, and get-out-the-vote (GOTV) drives

	2002
	Bipartisan Campaign Reform Act (BCRA; Also known as the McCain-Feingold Act)
	Reinstituted limits on the sources and size of political party contributions
Regulated how corporate and labor treasury funds could be used in federal elections. 

	2003
	McConnell v. Federal Election Commission 540 U.S. 93
	2002 BCRA challenged on First Amendment grounds
U.S. Supreme Court upheld the constitutionality of most of BCRA.  

	2010
	Citizens United v. Federal Election Commission 558 U.S. 310
	2002 BCRA challenged on First Amendment grounds
U.S. Supreme Court held that corporate funding of independent political broadcasts in candidate elections cannot be limited.
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= What is the Public Sphere?

\ Imagine a stage where actors are performing a play. Now imagine that

A everyone in society is watching this same play. Afterward, everyone in

society can have similar discussions: Was the play any good? Did they

| cast the right actor in the lead role? Wasn't the second scene in the third
act hilarious? There is a whole stage that we are all watching. There are
topics we all pay attention to, issues we all have opinions about, and
policies that affect all our lives. The public sphere is a place where

P society discusses the issues that affect everyone. It links us all together
i as one large community.

Where is the Public Sphere?

Discussions in the public sphere exist at the local, national, and global
levels all at the same time. On any given day, you might talk to a friend
about the new skate park in your town, to your teacher about whether
the state will change the graduation requirements next year, to your
uncle about whether the U.S. should drill for oil off its coasts, or to a
neighbor about the war against terrorism. All these issues exist in the
public sphere, but on different levels. Someone who lives on the other
side of the country probably isn’t talking about your new skate park, but
they are talking about how the U.S. can gain energy independence.
People in England probably aren't talking about where the U.S. should
drill for oil, but they’re probably worried about terrorism.

The Public Agenda

Discussions that take place in the public sphere give rise to the public
agenda. An agenda is like a to-do list. Your personal agenda might
include things like find a summer job, study for a test, or bring your “C” in
history up to an “A.” The public agenda is a to-do list of issues that
much of the public agrees are a priority. The public agenda might include
things like clean up after a major natural disaster, solve the problems with
our health care system, or decide who should be the next president.

Public Agenda

Who Sets the Public Agenda?

The issues on the public agenda depend on what is being discussed in the
public sphere. But who decides what the public will discuss? Sometimes nobody
decides, as with events like elections that occur on a regular schedule.
Everyone knows when the election is going to happen, so people start talking
about it. Similarly, large disasters don't need any help getting attention. When
planes slam into high-rise buildings in New York or a tsunami kills thousands of
people in Japan, word spreads around the globe almost immediately. Issues
people face in everyday life, such as drug abuse or expensive health care, also
end up in the public sphere simply because so many people are personally
affected by the problem.

(continued on next page)
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(continued from last page)

But other issues are too distant or too specialized to get attention on
their own. People starving in a far-off country, a new law that affects
certain types of businesses, a species quietly going extinct in a
disappearing ecosystem... Many important issues like these would never
reach the public sphere if people did not hear about them in the news.

Public Spotlight

Sometimes public attention focuses on a person or event that does
not require public action. When a celebrity marries or a team wins
the Super Bowl, everyone may be talking about it, but there’s
nothing to put on the public agenda. The celebrity or team is simply
in the public spotlight. Even so, the public spotlight can call
attention to issues. A celebrity who dies of a drug overdose may

e T S focus attention on the issue of drug abuse, which is always on the
Singer Beyonce uses her celebrity to . public agenda. Celebrities also use their fame to bring public

call attention to hunger in America attention to specialized issues that they care about.

Public Opinion

Once people start paying attention to issues, they usually start forming an
opinion about them. Public opinion is the view that a significant part of
the public has about an issue. Public opinion is measured by polls, which
are surveys that ask people what they think. When you hear things like
“Two-thirds of Americans oppose...” or “A majority of Americans believe...”
you are hearing the results of public opinion polls. It is important to
remember that no poll actually surveys every single person in America.
Polls take a sample, anywhere from a few hundred to a few thousand
people, who are “representative” of the nation as a whole.

Public Policy and the Public Sphere

Public policy is the stand the government takes on an issue. The
government’s stand on an issue affects the laws it passes and the
actions it takes. But how does the government decide where to stand?
One influence is the public agenda. If a huge proportion of society is
talking about an issue, the government is likely to pay attention and do
something about that issue.

What, exactly, will the government do? That depends partly on public
opinion. Remember that our government is made up of people who
represent us. Those people, your senators and representatives, listen to
what the public thinks. If a senator learns that three quarters of the
voters in her district are against something, the senator will probably
work against it on their behalf. If polls show most Americans favor
something, Congress may feel bold enough to pass a law favoring that
thing, or the president may take action to promote it. This does not
mean the government is a slave to public opinion polls. Public policy is

T LTI influenced by many factors, but in a country where voters decide who
Public Policy gets to be in government and who doesn't, the public sphere can have a
big impact on government.
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The Public Sphere ** TEACHER GUIDE **

Active Participation Review — Yes/No

Directions: Read each question out loud. Have the class answer YES or NO as a chorus, or have
them show you “thumbs up” for yes or “thumbs down” for no. Briefly discuss the reasons for
each answer,

1) Do people in Maine have the exact same public agenda as people in California?
NO—state and local issues would be different
2) Are some issues on the public agenda in both Maine and California?
YES—national and global issues would be the same
3) Would "pass my math test” be on the public agenda?
NO—this is a private or personal “to-do,” not a public one
4) Is “texting while driving” an issue on the public agenda?
YES—you probably hear people talking about this issue quite often
5) Do all important issues reach the public sphere?
NO—some important issues never make it on the news or get public attention
6) Could a celebrity’s new haircut be discussed in the public sphere?
YES—it might be shown in magazines or on TV, and people might talk about it
7) Would a terrorist attack be discussed in the global public sphere?
YES—terrorist attacks affect the whole world
8) Would there be a public policy about keeping your room clean?
NO—the government is not going to take a stand on your messy room!
9) Does a public opinion poll survey every single American?
NO—opinion polls survey a sample of random people
10) Does public opinion influence public policy?
YES—government policymakers pay attention to public opinion about issues
11) Do discussions in the public sphere influence public policy?

YES—issues discussed in the public sphere may end up on the public agenda, and the
government may end up doing something about those issues.

12) Can celebrities influence the public sphere?

YES—celebrities can use their fame to bring attention to issues

i iIVICS Active Participation Review
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Public Sphere or Private Sphere? The private sphere is exactly what it sounds like: a place where we
discuss issues and concerns that deal with our everyday lives and are not made public. Connect each
topic of conversation to the correct sphere.

A. Who should be the next state governor?

B. Why are the polar ice caps melting so fast?

C. Should Grandma move to a nursing home?

D. Where are the 10 most wanted terrorists hiding?

E. When do Fido’s obedience classes take place?

F. Why did the ice maker in the freezer door quit working?
G. How does the shelter find homes for older pets?

H. Who will babysit the kids this weekend?

I. Where can I look for a new job?

J. Should the government pay for health care?

Levels of the Public Sphere. Think of one issue | Mislabeled! Each list of words represents one
that the public is discussing right now for each concept from the reading, but someone forgot to
level of the public sphere. Write them in the circles. | finish the titles. Use the words below to complete
the notes.
Policy Sphere Agenda Opinion
) (e 2 .
\ ) Public \) )Pubhc
» Government * Majority
« Actions » Sample
o Laws « Poll
3) (¢ 0 1 (¢ o
\ ) Public \ )Pu {ic
« Solutions « Community
» Priorities » Discussion
o List » Stage
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Public Opinion Poll. Analyze the polling information and the four headlines reporting the results. Then
write the letter of the correct headline next to each question.

-

Do you consider the amount | (A) Americans Split on Taxes (B) Under Half Say Taxes Too High
of federal income tax you : :
have to pay as too hig}I,I, (C) More Say Tax Rate is OK (D) Nearly Half Say Taxes Too High
abo"t”gz;ortoo law? Which headline is trying to...
0,
2 o 1. Make it sound like a lot of people think their taxes are too high?
46% 2. Show that about the same number of people think their taxes
are too high as think their taxes are about right?
3. Emphasize that more people think their taxes are about right
than think their taxes are too high?
4. Make it sound like not many people think their taxes are too
high?
47%
T Which headline(s) might be used by...
oo Hig
OAbout Right 5. A politician who does not want to lower taxes?
OTooiLow 6. A group that believes taxes should be cut?
E No Opinion /
7. A newspaper that is trying to present the issue fairly?

Source: www.gallup.com

News and the Public Agenda. Study these real-life headlines, then answer the questions to decide how
each event would have influenced the public agenda.

A)

HUNDRED AND FIFTY PERISH IN FACTORY FIRE; B) Death of
WOMEN AND GIRLS, TRAPPED IN TEN STORY BUILDING, ELVIS' KlNG Elvis

LOST IN FLAMES OR HURL THEMSELVES TO DEATH| OF ROCK Presley,

Triangle Shirtwaist factory fire, 1911 DIES AT 42 1977

(9)) September 11
TERRORISTS ATTACK terrorist D) |8 Killed as Volcano Blows.
NEW YORK, PENTAGON attacks, 2001 — Ash Spreads to Montana
Thousands Dead, Injured as Hijacked U.S. Airliners Eruption of Mt. St. Helens, 1980
Ram Targets; World Trade Towers Brought Down
Which headline would have put ¢Ais on the public Choose one headline. Think of one more “to-do”
agenda? that might have been added to the public agenda

. . as a result of this event.
1) Learn how to predict volcano eruptions
Headline letter

—2) (no public agenda item) This “to-do” might have been added to the public

3) Pass workplace safety laws qgenda:

4) Make the world safe from terrorists
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What is “"The Media?”

The word media means different things depending on how it is used.
Media is the plural form of the word medium. A medium is a method of
communicating information, entertainment, or other messages. Television
is one popular medium. Radio, the internet, and cell phones are all
examples of commonly used media. The term mass media refers to

methods of communicating with large numbers of people. A lot of media | Mocens betwee
exists purely for entertainment, such as movies and television sitcoms. SNee. And !
But when you hear the phrase “the media,” usually it is referring to the L e i

sources of our news and information about current events. Paying
attention to the media is how we stay informed about what's going on in
the world around us and what our government is doing.

The Media as Gatekeeper

A gatekeeper stands guard at a gate and decides who gets to pass
through and who doesn't. In its role as gatekeeper, the media decides
which stories and issues are important enough to receive public
attention—and which aren't. As a citizen, it is important for you to realize
there are many serious events and issues you will never hear about on
the evening news. Each news outlet has its own criteria for deciding
which stories get through the gate and into the public eye. To understand
why, you need to understand two things: the media is a business, and the
media is almost always biased.

Gatekeeper: "B” is for Business

Most people get their news from television, radio, or a newspaper (either print or
online). With the exception of PBS, the Public Broadcasting System, most are
commercial or for-profit sources. They make money by selling time or space to
advertisers. But advertisers won't pay for ads nobody will see, so for-profit media
must make the news as exciting as possible to attract lots of viewers.

But let’s face it: News programs are not always as exciting as, say, action films.
In order to survive in today’s culture, television news must keep things short, fast
paced, and exciting. On-the-hour radio news is even shorter. Stories most likely
to get through the gate are those that are the most gripping (ever wonder why
the “news” is full of car crashes and house fires?) or that affect the most number
of people. If a story can't be told in a quick, 15-second sound bite, it’s likely to
be left outside the gate.

Gatekeeper: "B” is for Biased

Biased means favoring one view over another. As a human being, it is
impossible to be completely unbiased even if you try. The media is made up
of human beings; therefore, even when media outlets try to be unbiased,
theyre not always successful. Bias may cause the media to open the gate to
some stories instead of others or to report stories in a way that is weighted
toward one side. There are many causes of bias. The most common among
media sources is being more politically liberal (leaning toward the
Democrats) or conservative (leaning toward the Republicans).

Reading p.1
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The Media as Agenda-Setter

Because of its role as gatekeeper, the media is largely responsible for o PAre
deciding what issues society discusses in the public sphere. That means y

the media also determines which issues are on the public agenda, which is O More solar power
the to-do list of issues the public agrees are a priority. An issue won't get O Lower taxes

on the public agenda unless it is being discussed in the public sphere, and
it won't be discussed in the public sphere if nobody has heard about it.

The media’s role as agenda-setter is controversial. Some people don't
think for-profit corporations should set our public agenda. They worry
that many important issues will never get public attention. Some issues
just aren’t exciting enough to compete with entertainment. Others are
too complex to fit into a short sound bite. Although the public decides
which issues to care about, the media only tells the public about a few
of the issues that exist. Therefore, people worry that the public does
not really have much of a choice about what issues are important.
People also worry that a biased media influences the public agenda
Public Agenda toward one way of thinking over another.

The Media as Watchdog

A real watchdog stands as a guard and barks loudly to
alert the owner if there is something wrong. In its role
as watchdog, the media keeps watch on the
government and others in power. It speaks out to alert
the public if something happens that shouldn't. Local
news stations often have a segment in which they
investigate problems for people. Entire, hour-long
news shows are devoted to exposés, which are
stories designed to expose wrongdoing. Government
officials who engage in bad behavior know they will be
on every news show and newspaper in the country if
they are caught.

Although a watchdog will bark when there is something wrong, most of the time the watchdog just
watches. Thanks to the media, we live in a world where we can turn on the television and watch our
government in action at any given moment. Stations such as C-SPAN broadcast activity directly from the
floor of Congress for everyone to see. Simply reporting information is playing watchdog, too. Without the
media, we would not know what is happening behind closed doors.

The Media’s Audience: You

A watchdog doesn't do any good if nobody is paying attention. The
public sphere and the public agenda both depend on the same thing—
the public, which is made up of people like you. If the media reported
an event and nobody watched or responded, it would have no influence
at all. In the same way, the public influences the media because the
media can't function without peoples’ attention. How people respond to
the media’s reporting can affect which stories get through the gate.

Reading p.2
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True/False Active Participation Review

Read each statement aloud to the class. Have the class answer "true” or “false” as
a chorus, or show you thumbs up/thumbs down to answer. Use “false” statements
to discuss what changes would make the statement true.

1. “The media” only refers to television. (F)

2. In its role as gatekeeper, the media decides which stories to run. (T)

3. A™sound bite” is a story designed to expose wrongdoing. (F)

4, Most news sources are not for profit. (F)

5. Biased means favoring one view over another. (T)

6. About half of all human beings are completely unbiased. (F)

7. Bias can affect what stories a media outlet decides are important. (T)

8. An issue can't get on the public agenda if nobody has heard about it. (T)

9. Everyone agrees the media should play the role of agenda-setter. (F)

10. If you watch television news, you will hear about all the issues that exist. (F)
11. In its role as watchdog, the media decides which issues need public action. (F)

12. Thanks to the media’s influence, people don't need to pay attention to what'’s going on. (F)

i iIVICS Active Participation Guide
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Agenda Cutout Activity
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Name:
Activity. The following twelve stories came in on the wire today. But which ones should be front and

center? Cut out the headlines, then read each newspaper’s agenda on the separate activity page. Decide
which newspaper’s agenda each story fits and paste the headline to that newspaper’s front page.

Name:

T
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The Role of Media

Activity. The following twelve stories came in on the wire today. But which ones should be front and
center? Cut out the headlines, then read each newspaper’s agenda on the separate activity page. Decide
which newspaper’s agenda each story fits and paste the headline to that newspaper’s front page.

‘Monkey escapes during stop at gas station —“'\‘
‘Health clinic will close due to budget cut; - "““.“ -.l-l-S-sol-c;er-sr;b;l-ld;c;;ol-m-wa-r-zo-ne ----- |
Sl sk, Coty ks i oo
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T U N —
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Agenda Cutout Activity
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Food For Thought

\ What's on the school menu today? French fries, chips, or baked potatoes?
Believe it or not, a battle is being fought over what is on your school lunch

g tray. The U.S. Department of Agriculture is responsible for creating nutritional

h

"\ guidelines for school lunches and wants to limit the amount of white potatoes
and other starchy vegetables to one cup a week, or two servings. This
MyPlate cov | proposal affects everyone from the potato farmer to the cafeteria worker to
S _“ the students eating the tater tots. Not surprisingly, all of these people have
The USDA serving guide. differing opinions...
Eat Your Broccoli =

Supporters of limiting potato servings argue that potatoes are often

i ?
served fried or topped with high calorie items like sour cream, cheese, Bid you knaw?

and bacon. They also worry that when students are given a choice The school cafeteria is
between French fries or something like carrots or green beans, they the largest restaurant in the
too often choose the fries. Poor eating choices made early in life lead country, serving over 31 million
to obesity and numerous long-term health problems like diabetes and students every single day.
heart disease. A Y d

Opponents of the proposed change offer that potatoes are full of
nutritional value, and aren't always served in unhealthy ways. Fries can
be baked rather than fried, and baked potatoes can be topped with
healthier alternatives, like salsa. They also argue that potatoes are a
cheap and plentiful option for a vegetable serving and that limiting
potatoes would increase school lunch costs across the nation.

More Please...

Serving sizes in
school lunches are based
on grade level and age.

Interested?

The people on all sides of this argument have an interest in the outcome of

the debate. That just means they are interested or concerned with how \\ 1
things end up. People pay attention to things that will likely affect their lives. % o

/ How might limiting starchy vegetables like potatoes affect...

Students? Potato Farmers? Schools?

\ /

L] 5
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How does individual interest in a debate lead to action? What if people with these interests
have other interests (like working or going to school) and can’t spend their entire day
learning what is happening and doing something about it? Potato farmers and nutritionists
have little time for marching in front of the USDA or making speeches to the public!

/ Terms to Know \

Public Policy: the stand
the government takes
about a problem or an
idea for improvement

Grouping Interests

One way people can have their voice heard is to find others with the same
concerns. Interest groups gather people and resources to support public
policies that help their members. They work to persuade policy makers like
senators and representatives to support government actions that help their
members and oppose actions that hurt them. They also work to influence
public opinion by educating the general public about their point of view. In
this way, interest groups advocate, or promote, the needs and wants of the
group. There are hundreds of interest groups in the United States working
on many different types of issues.

Public Opinion: the
collection of opinions or

(ttitudes of a population/
Types of Interest Groups

Most groups can be divided into five different categories.

PUBLIC INTEREST

EcoNoMIC INTERESTS

PROFESSIONAL GROUPS

IDEOLOGICAL GROUPS

SINGLE-ISSUE GROUPS

Focuses on topics that
affect the general
public like education,
the environment, and
politics

Promotes the
economic interests of
their members in
business, labor, and
trade organizations

Advocates for people
in a particular
profession, such as
doctors, lawyers, and
teachers

Promotes policies
based on a set of core
political or religious
beliefs

Focuses on one
narrow topic, such as
immigration or drunk
driving

Taking Sides

In the school lunch potato battle, one group that supports the limits on starchy veggies is the
Center for Science in the Public Interest (CSPI). The CSPI is a strong advocate for nutrition
and food safety from a scientific perspective. On the other side of the discussion is the
National Potato Council (NPC), which advocates for government policies that help U.S. potato
growers prosper. Both groups work to inform the USDA and elected officials that ¢hefr position
on the issue is the correct one.

Think of two goals each group might have that would either support or
oppose the new USDA limits on potatoes in school lunches.
a I

N A

NATIONAL

CENTER FOR
Science IN THE
Public Interest M

Support § Vs. % Support

Oor W Or
2 2

Oppose Oppose
. \ NG J
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Influencing Government
™ a Interest groups use several strategies to influence government. The amount of
| influence that interest groups have on government is a major issue of concern for
many people today. At the same time, millions of citizens rely on interest groups to
make their voices heard.

Lobbying for Support

Interest groups hire lobbyists to meet with members of the
government and discuss the group’s issues and concerns. Lobbyists
say that their job is to provide information to decision makers. The
information lobbyists provide has been carefully chosen to persuade
the audience to take one side of an issue. Lawmakers have to be o
aware of the bias in the lobbyists” messages and consider both m
sides before they make any decision.

Bias: favoring one
view over another.

ol
A

Endorsing Candidates

During elections, some interest groups may endorse, or officially
support, candidates. Groups choose a candidate to support based on
what the candidate has done in the past and where the candidate
stands on issues important to the group. Once the candidate is in
office, he or she may introduce new bills, support existing laws, or use
influence on important committees. In return, the interest group
encourages its members to vote for that person in the next election.

"K Street" is commonly used to describe ¢ . ¥ ;
lobbyists in Washington, DC. Many of the major LN addition, the interest group may donate money to the candidate’s

lobbying groups have offices on this street. election campaign.

Raising Money /Strategies for InfluencinN
Interest groups raise money to support their efforts to influence Government:

the government. This creates the concern that interests groups
can “buy” candidates by contributing lots of money to the
candidate’s election campaign. Once in office, such a candidate

Inform the public and
elected officials about issues m

that matter to the group. —_
might be more concerned about pleasing the interest group than dretip =
representing the voters. Because of this, there are strict rules
about how interest groups may collect and donate money to L a Donate money to political

political campaigns. Those that do must form a political action
committee (PAC) that follows strict government rules about
giving money to political candidates.

Not everyone agrees about what kinds of rules interest groups
should have to follow. Some people fear that campaign financing Endorse a candidate

B e campaigns in exchange for
~ support by the candidate.

laws limit the ability of people to support the causes they care running for office and

about. Others fear that interest groups have grown to have more | suggest that the -
influence on government than the public at large. They believe group’s members vote

the groups should be controlled. The debate continues as some for him or her.

interest groups and wealthy individuals who support them find
loopholes, or ways around, the campaign finance laws.
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The Potato Problem. Follow the steps below to create your own interest group and participate in the debate.

Gep One: Which group dcﬁ

you want to be a part of and
represent? (Circle One)

étep Two: What is your \

position on the limitation of
starchy foods in school

lunches? (Circle One)

Students
Potato Farmers

Schools

\ Nutritionists/

I think it is a great idea.

I think it is a bad idea.

\ /

Step Four: What reasons can you give to support y:
position? Try for at least two! (Use your reading for

ideas.)

our E/

N———

Step Three: What do you
want to name your interest
group?

A4
Step Five: Inform the public! Create a
poster telling people about your interest

group’s position on the “Potato Problem.”

N4

N

@) Six: Inform the government! Use this\

space to list three things you would tell your
elected official about the “Potato Problem.”
Try to be convincing!

_/

iCivics
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Review Worksheet 



Vocabulary. Match the term to the correct definition.  



___1. interest 



___2. advocate 



___3. political action committee 



___4. interest group 



___5. bias 



___6. campaign financing 



___7. lobbyist 



___8. public opinion 



A) favoring one view or another 



B) attention paid to something 



C) to promote or support 



D) collection of opinions or attitudes 



E) represent interest groups and communicate with officials 



F) how money is earned to pay for political campaigns 



G) organizations that help interest groups raise money for campaigns 



H) a group of people who work to influence government about a set of 
issues 



How Do You Lobby? Read each interest group lobby activity and decide if it is an example of informing (I), 
donating money (D), or endorsing a candidate running for office (E). 



___  9. Representatives interview a candidate to 
see if he or she will support the group’s 
position on nuclear plants. If so, the 
group will back this candidate. 



___ 10. Volunteers from a teen health interest 
group go into schools and educate 
students about the dangers of underage 
drinking.  



___ 11. An interest group runs an ad that 
supports a candidate running for office. 



___ 12. Lobbyists visit with members of Congress 
and local officials to share their reasons for 
supporting or opposing an upcoming bill. 



___ 13. Once a candidate has been endorsed, 
members of an interest group help raise 
donations to help the candidate’s 
campaign. 



___ 14. A group runs TV and radio ads about an 
issue in order to raise public concern and 
spur the public to action. 



Question: Do guns in the home increase or decrease  security in the home? 



Just the Facts? Look at how two different interest groups address the same question. Draw a line matching 
each group to the answer it would give. 



Guns in the home are 22 times more likely to 
be used in a criminal, unintentional, or suicide
-related shooting than in self-defense. When 
someone is home, a gun is used for protection 
in less than 2% of home invasion crimes. 



Guns are used for protection 2.5 million times 
each year. Guns are used three to five times 
more often to stop crimes than to commit 
them. 



The Answers 



The National Rifle Association (NRA) works to 
preserve law-abiding citizens’ right to buy, 
have, and use firearms for legitimate 
purposes.  



The Brady Campaign works to prevent gun 
violence. It was responsible for passing the 
Brady Bill in 1993, which required a five-day 
waiting period and a background check 
before someone can buy a handgun.  



The Groups 



Interest Groups Name: 










Review Worksheet 

Vocabulary. Match the term to the correct definition.  

___1. interest 

___2. advocate 

___3. political action committee 

___4. interest group 

___5. bias 

___6. campaign financing 

___7. lobbyist 

___8. public opinion 

A) favoring one view or another 

B) attention paid to something 

C) to promote or support 

D) collection of opinions or attitudes 

E) represent interest groups and communicate with officials 

F) how money is earned to pay for political campaigns 

G) organizations that help interest groups raise money for campaigns 

H) a group of people who work to influence government about a set of 

issues 

How Do You Lobby? Read each interest group lobby activity and decide if it is an example of informing (I), 

donating money (D), or endorsing a candidate running for office (E). 

___  9. Representatives interview a candidate to 

see if he or she will support the group’s 

position on nuclear plants. If so, the 

group will back this candidate. 

___ 10. Volunteers from a teen health interest 

group go into schools and educate 

students about the dangers of underage 

drinking.  

___ 11. An interest group runs an ad that 

supports a candidate running for office. 

___ 12. Lobbyists visit with members of Congress 

and local officials to share their reasons for 

supporting or opposing an upcoming bill. 

___ 13. Once a candidate has been endorsed, 

members of an interest group help raise 

donations to help the candidate’s 

campaign. 

___ 14. A group runs TV and radio ads about an 

issue in order to raise public concern and 

spur the public to action. 

Question: Do guns in the home increase or decrease  security in the home? 

Just the Facts? Look at how two different interest groups address the same question. Draw a line matching 

each group to the answer it would give. 

Guns in the home are 22 times more likely to 

be used in a criminal, unintentional, or suicide

-related shooting than in self-defense. When 

someone is home, a gun is used for protection 

in less than 2% of home invasion crimes. 

Guns are used for protection 2.5 million times 

each year. Guns are used three to five times 

more often to stop crimes than to commit 

them. 

The Answers 

The National Rifle Association (NRA) works to 

preserve law-abiding citizens’ right to buy, 

have, and use firearms for legitimate 

purposes.  

The Brady Campaign works to prevent gun 

violence. It was responsible for passing the 

Brady Bill in 1993, which required a five-day 

waiting period and a background check 

before someone can buy a handgun.  

The Groups 

Interest Groups 

Name: 


image17.jpg
Il]]:ﬂl‘_es_t_Gl‘_O_upS Name:

Who's Interested? Cut off the bottom half of the page and separate the cards. Place the description of the
law or action taken by the government beneath the interest group most likely to have supported the policy.

(\ The Sierra Club is 4 The AARP works to \ (AMA The American Medical
( 3 America's largest and == improve the quality of % Association works to
W@/ most influential life for people age 50 promote the art and
SIERRA grassroots environmental| | and older and help them with science of medicine and to
CLUB organization. issues they face. improve public health.

J
[ [ 1 [ 1

4 N/ N N

hYE
AN
N/
AN
N
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AN /

Matching Activity

| The nation’s second national
i park, Yosemite, was created
in 1905 after this group

This group encourages

Members of thi ization |
funding for research and ermiee oL Eisorganizatiol |

i
k
i
5
} lobby Congress to protect |
i
k
i
k
i

i
I
i
I
i
I
i
I
i
I
i
I

s I lobbied President Theodore edifcational prograns abo.ut Social Security, Medicare, and :
/ : e the health effects of abusing ) |
‘ | Roosevelt and the California other retirement programs.

. legislature alcohol and tobacco. |

I ' !

Cut : |
alon : i b Thi izati ttedal
g | This group supported the Age { This organization works to i 20(IJ590|;g\jrt“hZaat Izznssut[:)'i:;c:o @ i

the I Discrimination in Employment 5 stop the construction of 5 ads within 1.000 feet of !

1 Act (ADEA), which protects | nuclear power plants until the | ’ |

dotted | ; ) i { schools and playgrounds and .
. older Americans from being I government passes more [ also stops tobacco companies |

li | | discriminated against inthe { safety and environmental i P ; P i
ne! : I ) t from sponsoring sports i
workplace. regulations. i

| 1 1 events. :
...................... S . R——
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**TEACHER GUIDE **

Public Interest

o V4
t‘ ?wl?/r The Humane Society works

'K Y

N to reduce suffering and
THE HUMANE SOCIETY . .
omumesws jmprove the lives of all
animals by advocating for better laws;
investigating animal cruelty; conducting
campaigns to reform industries;
providing animal rescue and emergency
response; and caring for animals

through our emergency shelters.

Single-Issue Group

éf madd

The mission of Mothers Against
Drunk Driving (MADD) is to stop
drunk driving, support the victims of
this violent crime, and prevent
underage drinking.

Economic Interest

of Manufacturers

M2zl The National Association
N tonataeeeaten of Manufacturers (NAM) is
the leading manufacturing
association, representing manufacturers in
every industrial sector and in all 50 states.
Our mission is to be the voice of all
manufacturing in the U.S. and inform
policymakers about manufacturing’s vital
role in the U.S. economy.

Ideological Group

The Christian Coalition
Christian Coalition of of America works to
represent the pro-family
agenda and support policies that will
strengthen and preserve, rather than
threaten, our families and our values.

Professional Group

+"'%%  The Screen Actors Guild
3 a E (SAG) represents actors
sa6 who work in film and

television programs, commercials,
video games, Internet, and all new
media formats. The Guild exists to
enhance actors’ working conditions,
pay, and benefits and to be a powerful,
unified voice on behalf of artists’ rights.

iCivics
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The Public Sphere

Public Sphere or Private Sphere? The private sphere is exactly what it sounds like: a place where we
discuss issues and concerns that deal with our everyday lives and are not made public. Connect each
topic of conversation to the correct sphere.

Name: ** TEACHER GUIDE **

A. Who should be the next state governor?

B. Why are the polar ice caps melting so fast?

C. Should Grandma move to a nursing home?

D. Where are the 10 most wanted terrorists hiding?

E. When do Fido’s obedience classes take place?

F. Why did the ice maker in the freezer door quit working?

G. How does the shelter find homes for older pets?

H. Who will babysit the kids this weekend?
I. Where can I look for a new job?

J. Should the government pay for health care?

Levels of the Public Sphere. Think of one issue Mislabeled! Each list of words represents one
that the public is discussing right now for each concept from the reading, but someone forgot to
level of the public sphere. Write them in the circles. | finish the titles. Use the words below to complete
the notes.
Policy Sphere Agenda Opinion
1) 2) .
\ \ Public \ \ Public
) Policy Opinion
« Government * Majority
« Actions » Sample
o Laws « Poll
Y Q& 9 ¢ 5
\ BPu lic \Y )Pu lic
« Solutions « Community
o Priorities « Discussion
Answers will vary. A * Stage

iCivics
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The Public Sphere Name: ** TEACHER GUIDE **

Public Opinion Poll. Analyze the polling information and the four headlines reporting the results. Then
write the letter of the correct headline next to each question.

/ Do you consider the amom% (A) Americans Split on Taxes (B) Under Half Say Taxes Too High
of federal income tax you
have to pay as too high,
about right, or too low?

(C) More Say Tax Rate is OK (D) Nearly Half Say Taxes Too High

Which headline is trying to...
3% 4% D 1. Make it sound like a lot of people think their taxes are too high?

46% A 2. Show that about the same number of people think their taxes

are too high as think their taxes are about right?

C 3. Emphasize that more people think their taxes are about right
than think their taxes are too high?
B 4. Make it sound like not many people think their taxes are too
high?
s Which headline(s) might be used by...
OToo High C oo -
O About Right 5. A politician who does not want to lower taxes?
OToo Low D 6. A group that believes taxes should be cut?
\ Ik Opinicn / A 7. A newspaper that is trying to present the issue fairly?

Source: www.gallup.com

News and the Public Agenda. Study these real-life headlines, then answer the questions to decide how
each event would have influenced the public agenda.

A){HUNDRED AND FIFTY PERISH IN FACTORY FIRE; B) ELVIS KlNG Death of
WOMEN AND GIRLS, TRAPPED IN TEN STORY BUILDING, & Elvis
LOST IN FLAMES OR HURL THEMSELVES TO DEATH] OF ROCK’ Presley,
Triangle Shirtwaist factory fire, 1911 DIES AT 42 1977

(9)) September 11
TERRORISTS ATTACK terrorist D) |8 Killed as Volcano Blows.
NEW YORK, PENTAGON attacks, 2001 — Ash Spreads to Montana
Thousands Dead, Injured as Hijacked U.S. Airliners Eruption of Mt. St. Helens, 1980
Ram Targets; World Trade Towers Brought Down
Which headline would have put ¢Ais on the public Choose one headline. Think of one more “to-do”
agenda? that might have been added to the public agenda

. . as a result of this event.
D 1) Learn how to predict volcano eruptions
Headline letter

_B_2) (no public agenda item) This “to-do” might have been added to the public

A 3) Pass workplace safety laws qgenda:

C  4) Make the world safe from terrorists

iCivics Worksheet p.2
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Interest Groups Na **TEACHER GUIDE**

Vocabulary. Match the term to the correct definition.
B 1. interest A) favoring one view or another

C 2. advocate B) attention paid to something

G 3. political action committee C) to promote or support

_H 4. interest group D) collection of opinions or attitudes

_A 5. bias E) represent interest groups and communicate with officials

_F_6. campaign financing F) how money is earned to pay for political campaigns

_E 7. lobbyist G) organizations that help interest groups raise money for campaigns

_D 8. public opinion H) a group of people who work to influence government about a set
of issues

How Do You Lobby? Read each interest group lobby activity and decide if it is an example of informing
(I), donating money (D), or endorsing a candidate running for office (E).

_E 9. Representatives interview a candidate to _I 12. Lobbyists visit with members of Congress
see if he or she will support the group’s and local officials and share their reasons for
position on nuclear plants. If so, the supporting or opposing an upcoming bill.
group will back this candidate. _D 13. Once a candidate has been endorsed,

_I 10. Volunteers from a teen health interest members of an interest group help raise
group go into schools and educate donations to help the candidate’s campaign.
students about the dangers of underage

_I 14. A group runs TV and radio ads about an
issue in order to raise public concern and
_E_11. An interest group runs an ad that spur the public to action.
supports a candidate running for office.

drinking.

Just the Facts? Look at how two different interest groups address the same question. Draw a line
matching each group to the answer it would give.

Question: Do guns in the home increase or decrease security in the home?

The Groups The Answers
The National Rifle Association (NRA) ) /Guns in the home are 22 times more likely to\
works to preserve law-abiding citizens’ be used in a criminal, unintentional, or

suicide-related shooting than in self-defense.
When someone is home, a gun is used for
protection in less than 2% of home invasion

Gimes. /

right to buy, have, and use firearms for
legitimate purposes.

=

The Brady Campaign works to prevent
gun violence. It was responsible for

f: :z::s dtZiiS;?ijBwali:i:jgp;?;,ri:)\lgl:: ds Guns are used for protection 2.5 million times\
background check before someone each year. Guns are used three to five times
can buy a handgun - more often to stop crimes than to commit
) ] them.
B e Y,

]
1%:0VICS Review Worksheet
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Interest Groups

Name:

**TEACHER GUIDE **

Who's Interested? Cut off the bottom half of the page and separate the cards. Place the description of the
law or action taken by the government beneath the interest group most likely to have supported the policy.

o~
[ j\} The Sierra Club is A
| y America's largest and

S LERRA most influential

rassroots environmental
CLyp 9rassroos
N organization. /

[
AARP The AARP works to
=== improve the quality of life

for people age 50 and older and help
them with issues they face.

- J

(AMA

The American Medical
Association works to
promote the art and science of
medicine and to improve public health

g J

Gm nation’s second national\

park, Yosemite, was created
in 1905 after this group
lobbied President Theodore
Roosevelt and the California
legislature.

L J

Gis organization works to \

stop the construction of
nuclear power plants until the
government passes more
safety and environmental
regulations.

i Sierra

Club

NN
Cut !
along |
the :
dotted I
line!

Dot it it T S i T T

Gﬂs group supported the Age\
Discrimination in Employment
Act (ADEA), which protects
older Americans from being
discriminated against in the
workplace.

N J

/Members of this organization\

lobby Congress to protect
Social Security, Medicare, and
other retirement programs.

AARP

AMA

O ....&.-.-. i et e ]

P

|
/This group encourages \

funding for research and
educational programs about
the health effects of abusing
alcohol and tobacco.

- J

/This organization supporteda\
2009 law that bans tobacco
ads within 1,000 feet of
schools and playgrounds and
also stops tobacco companies

from sponsoring sports

events.
Matching Activity

]
}
i
i
i
! AARP !
!
i
}
i :
i i

e L o L o)

AMA

Matching Activity
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